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Same data, new lens

How Power Bi is changing every part of my job
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SEO  SEM MOBILE LOCAL RETAIL GOOGLE BING SOCIAL MORE EVENTS SUBSCRIBE f w « 0O

» ADWORDS EDITOR NEW VIDED FORMAT EVENTS
12.3- Robust iltering, Googles Outstream ads Attend Search Engine
aarc “ulna a “ search query reports & launched for reach Land's conferences

more beyond YouTube

=

Where Can | Find SEM Best Practices? | \A Google

. J SEO

Data-Driven SEM Advice|
2Caps of the ever-changing search marketing landscape.

Google Shares
SEM Best Practices

Learn More

Google

in er your email here. SUBSCRIBE

MORE

Note: By submitfing this form, you agree fo Third Door Media's ferms. We respect your privacy.

Google now handles at least 2 trillion searche

SEARCH
MARKETING
EXPO

Danny Sullivan on May 27, 2%

June 11-13, 2018: SMX Advanced
October 23-25, 2018: SMX East




SE0 SEM MOBILE LOCAL RETAIL GOOGLE BING SOCIAL MORE EVENTS SUBSCRIBE f W « 0O

ADWORDS EDITOR NEW VIDEO FORMAT
- v 12.3 - Robust filtering, Google's Outstream ads
Bal‘c “ulne a “ search query reports & launched for reach
more beyond YouTube

EVENTS

Attend Search Engine
Land’s conferences

& How to Master AdWords | Google

SEO

How Can | Gain an Edge in AdWords? | &

=caps of the ever-changing search marketing landscape.
Google Shares

AdWords Best Practices

Google

BY submitting this form, you agree to Third Door Media's terms. We respect your privacy.

Google reaffirms 15% of searches are new,
ever been searched before

R CONFERENCES

June 11-13, 2018: SMX Advanced
October 23-25, 2018: SMX East
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300
BILLION

Searches Were Never Seen Before




Typical Process might fail you..




L cloud comp utingo

what is cloud computing

cloud computing_definition

cloud computing_horse

google cloud computing

benefits of cloud computing

cloud computing services

cloud computing security

cloud computing_ companies

cloud computing examples

advantages of cloud computing

preakness cloud computing

cloud computing odds
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Words Change Meaning




Bank Account
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ank account - Google Search X m Firefox by default shares data t X -+~

(G Q @ & https://www.google.com/search?q=bank+account&ie=utf-8&oe=utf-88&client=firefox-b-1-ab v @ ﬁ

}O g Ie bank account

All Videos Images New Maps More Settings Tools

About 180,000,000 results (0.44 seconds)

Wells Fargo™ Bank Account | Open Wells Fargo Checking | WF.com

welcome wf.com/checking ¥ See results about

Committed to Serving You and Your Financial Needs. Apply Online! Member FDIC. Bink accaint

View Checking Accounts - Wells Fargo Checking - Mobile Banking - Everyday Checking A bank account is a financial account maintained by a
9 2 W Girard Ave, Philadelphia, PA - Open today - 9:00 AM - 5:00 PM = financial institution for a customer. A bank .

4

Bank With Finn By Chase | Checking & Savings Accounts
accounts.chase.com/FinnBank v

Get $50 With New Finn Checking & Savings Acct w/ Qualifying Activities. Details
24/7 customer service - Debit card to buy stuff - 29,000 ATMs - FDIC insured

360 Money Market® | A High Interest Bank Account | capitalone.com
www.capitalone.com/360moneymarket v
Get More From Your Savings And Earn 1.50% APY On Balances Of $10K+

BANKIACEOUNT,

21 Savage - Bank Account (Official Audio) - YouTube
https://www.youtube.com/watch?v=sV2t3tW_JTQ

Lyrics

| got one, two, three, four, five, six, seven, eight M's in my bank account, yeah (oh God)
In my bank account, yeah (oh God)
In my bank account, yeah (oh God)



ank account - Google Search X BGINETE SRR I EITL £ ETEAL RS

- ‘Q‘ @ & https://www.google.com/search?g=bank+account&ie=utf-88oe=utf-8&client=firefox-b-1-ab b T} N 6
= More for bank account

21 Savage - Bank Account (Official Music Video) - YouTube
https:/fwww.youtube. com/watch?v=H1KBHFXm2B4g

MNov 10, 2017 - Uploaded by 21 Savage

Watch the official music video of "Bank Account” by 21 Savage.
Download/stream ‘lssa Album’ here: http .

Joyner Lucas - Bank Account (Remix) - YouTube
== httpsJ/fwww. youtube comiwatch?v=ZFy7RdZWwjs
| Dec 18, 2017 - Uploaded by joyner lucas
508 Project Available on Spotify and iTunes: https:/atlantic.Ink.to/508-507-2209
Follow Joyner: @joynerlucas ...

21 Savage — Bank Account Lyrics | Genius Lyrics

https://genius.com » 0 » 21 Savage ~

Jul 7, 2017 - Bank Account Lyrics: | buy a new car for the bitch (for real) / | tear down the mall with the
bitch (for real) / You can't even talk to the bitch (no) / She fucking with bosses and shit {on God) /1.

Bank Account, a song by 21 Savage on Spotify

https:/fopen_spotify. comfrack/2fQrGHIQOvpLIUgPViYyEG ~

Listen to 21 Savage now. Listen to 21 Savage in full in the Spotify app. Play on Spotify. ® 2017
Slaughter Gang, LLC under exclusive license to Epic Records, a division of Sony Music Entertainment.
Legal - Privacy - Cookies - About Ads. To play this content, you'll need the Spotify app. Get Spotify

BOA is saying I'm
'Alexa, Move My Bank Account To Amazon' - Forbes g O n n a Kl LL th e S EO

https:/iwww.forbes_com/sites/baininsights/.../alexa-move-my-bank-account-to-amazon._.. =
15 hours ago - Banks that focus on customers over products have the best shot at standing up to | ea m
Amazon's juggemnaut when it steams into their market. = m

Bank Account (song) - Wikipedia

hitps:/fen.wikipedia.org/wiki/Bank_Account_(song) «

"Bank Account” is a song by American rapper 21 Savage. It was seniced to rhythmic and urban radio
on August 8, 2017 as the lead single from his debut studio album Issa Album. 21 Savage wrote and co-
produced the song along with Metro Boomin. A music video was released on November 10, 2017.

Producer(s): 21 Savage: Metro Boomin (co.) Genre: Hip hop; trap
Released: August &, 2017 Recorded: 2017

Checking Accounts - Open a Checking Account Online
https:/iwww.bankofamerica.com/deposits/checking/checking-accounts/ »

Bank of America checking accounts boast a variety of features to fit your needs. Open a checking
account online.

21 Savage - Bank Account (Starring Mike Epps) | Video
www.worldstarhiphop.com/videos/video.php?v...
Nov 10, 2017
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Bank Account lyrics - Despacito lyrics
https://despacito-lyrics.com/21-savage-bank-account-lyrics ~

Lyrics to "Bank Account”. — Verse 1 — 1 buy a new car for the bitch (for real) | tear down the mall with
the bitch (for real) You can't even talk to the bitch (no) She fucking with bosses and shit (on God) | pull
up in 'Rari's and shit (skrrr) With choppers and Harley's and shit (for real) | be Gucci'd down, Gueci, you
wearing Lacoste ...

21 Savage Bank Account Lyrics — Lyrics Mix
https://lyricsmix.net/21-savage-bank-account-lyrics/

Uploaded by MercerGT

| buy a new car for the bitch (for real). | tear down the mall with the bitch (for real).
You cant even talk to the __.

Get $200 Chase Checking Coupon | New Chase Customers Get $200
accounts.chase.com/

Get 5200 With A New Total Checking Account With Direct Deposit. Learn More!

Access to 16,000+ ATMs - 24/7 customer service - Over 5,100 Chase branches

Open Your Account Online - Chase Checking - Chase Savings - Compare Checking Products

M&T Bank Checking Accounts | Open Today & Get A $150 Bonus
bank_mtb.com/Checking-Offer * (866) 791-0658

w4 Rating for mtb.com: 4.4 - 145 reviews

Convenience & Cash - Get Both With ME&T. Open Online Or Get A Redeemable Coupon.

@ 830 Eighth Avenue, New York, NY - Open today - 9:00 AM — 5:00 PM -

Searches related to bank account lyrics

bank account lyrics elean bank account lyrics youtube
bank account lyrics 21 savage bank account song lyrics
bank account lyrics lil wayne bank account 21 savage youtube

bank account lyrics joyner bank account 21 savage mp3
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How many of your keywords
last month were new?

©2018 Seer Interactive ¢ p13




How can you market to something you don't even
know exists?

©2018 Seer Interactive ¢ pl4




GET MORE DATA, FASTER!

1.2 Million in Spend
142,000 Keywords
643,000 Clicks

142k keywords * top 20
2.84 Million Ranking URLs




Keywords by Cost Cluster Keywords

99.9% of all keywords

(141,000) spent less 142138

than $500 all year.

50% of 1.2 Million.

L <100

$1.19M




Keywords by Cost Cluster Spend by Cost Cluster Keywords

142138

Count of Search term by Cost Cluster Cost by Cost Cluster
100-500 500-1000
5000-10000 | . |<
1000-5000 ‘

643618

< 100

100-500

Cconv.

105,897

< 100

- Cost

4.53 ! 1 | $1.19M

Average of Clicks Median of Clicks




How are
you
tackling




Gets Worse




Google Lets
Human Data
Override

. JAlgorithms
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BACKLINKO ABOUT  CONTACT  SEO HACKS

How to Get High Quality
Backlinks in 2018 (7 New

Strategies) Get Exclusive
Traffic Tips

1297
shares
@ by Brian Dean Last updated Mar. 08, 2018

’ Learn how to get more traffic

: : . . : . with exclusive tips and insights
£ Today vou're going to learn how to build high quality backlinks. that 1 only share with my

private newsletter subscribers.

(FAST)
Specifically, I'm going to show you 7 strategies that are working GREAT Enter your email address...
in 2018.
Let’s jump right into the strategies...
e 1. Publish “Skyscraper” Content When it comes to link building,

Brian Dean is the bast in the

2. Become a Source For Reporters and Bloggers (HARO)
3. Build Links From Outdated Resources

business.

» 4. Stop Guessing. Use Content Formats PROVEN To Generate Links —~
and Social Shares '{' °  Neil Patel - Quicksprout
o

5. Want High Quality Backlinks? Publish Ultimate Guides



how to get high L, QO

All Videos Images Shopping MNews hiare Settings Tools

About 1,900,000,000 results (0.57 seconds)

11 Weird Ways People Are Getting High - Herb

hitps:/fherb.co/marijuana/news/ weird-getting-high ~

Sep 30, 2016 - From guzzling human feces to popping pills that make you orgasm when you yawn, these
ways of getting high will make you clench your bowl a little tighter.

Legal Ways Teens Get High: A Guide for Parents L\\S
https:/fwww nextgenerationvill age. comy/legal-ways-teens-get-high/ *
Finding these “legal” ways to get high is appealing to teens because they get the end result withoat the

risk of buying illegal products. Although misusing these substances iz still illegal, kids can easily and
legally obtain these items, making it that much easier to score their next high. In some cases, kids may
alao faver these ..

3 Ways to Get High Without Drugs - wikiHow
https:/fwww.wikinow.com/Get-High-Without-Drugs ~

ey Rating: 47% - 562 votes
How to Get High Without Drugs. When someone talks about getting high mest people assume it's done
through the use of drugs. However, there are many techniques that utilize the body's natural functions 1o
produce a high without the use of ..

How to get high without drugs - YouTube

https:fwww.youtube com/watchTv=y4LAVdTrE_k *

Feb 7, 2009 - Uploaded by AragasEs

& creepy way to "hallucinate'[EDIT] Alrighty, | know it feels NOTHING like bein
high, 2nd I'm not changing ...

How To Get High At Home Without Drugs - YouTube
https:fwww.youtube.com/watch?v=UmwFgJ4yueY
Apr 17,2015 - Uploaded by Stomedy

How To Get High At Home Without Drugs - In this video, | will be teaching you how
0] 1o get high at home withou: ..

S0 you wanna get high? - The Mix

wvw.themix.org.uk » Drink & Drugs » Drugs and Your Body ~

Sep 29, 2015 - Lab rat:The Siddler; Background: *| guess you could class this as 2 pot addict's
desperation measure. | really wanted to get stoned so | thought I'd drink the bong water knocking about
in our flat”. Effects: “This did actually succeed in getting me quits high but it also made me violemlyill”.
Stupidity rating: 8/10 _..

Before Getting High, You Must First Learn How to Get High - The Cut
https:/fwww thecut. com/2014/07 /should-you-learn-how-to-get-high.html ~

Jul 15, 2014 - Red eyes, dry mouth, paranoia: Lots of pecple like smoking marijuana, but some of the
effects are not actually all that plezzant, if you really think about them! The key. argues sociclagist
Mathan Falmer in a fascinating post published today on Sociological Images, is this: To enjoy getting
high, firat, you must ...

What Household Items Are Used to Get High? - New Life House
https:/fnewlifehcuse.com/what-household-iterns-are-used-to-get-high/ ~

Due to easy accessibility and low cost, many household items may be used and abused by your child to
get high. Thes= items are most often found in your kitchen, bathroom, office and garage. While theze
items may not be classified as drugs, getting high on housshold items can cause sericus health risks
and paotential ...

Waird Wave ta et Hink 11 iet nf Stranae Nrnne Kide Ara | leinn - Bankar



But People Wanted..
to learn how to get high..
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0@;@‘@ now to get high ! Q

All Videos Images Shopping MNews hiare Settings Tools

About 1,900,000,000 results (0.57 seconds)

11 Weird Ways People Are Getting High - Herb

hitps:/fherb.co/marijuana/news/ weird-getting-high ~

Sep 30, 2016 - From guzzling human feces to popping pills that make you orgasm when you yawn, these
ways of getting high will make you clench your bowl a little tighter.

Legal Ways Teens Get High: A Guide for Parents L\\S
https:/fwww nextgenerationvill age. comy/legal-ways-teens-get-high/ *
Finding these “legal” ways to get high is appealing to teens because they get the end result withoat the

risk of buying illegal products. Although misusing these substances iz still illegal, kids can easily and
legally obtain these items, making it that much easier to score their next high. In some cases, kids may
alao faver these ..

3 Ways to Get High Without Drugs - wikiHow
https:/fwww.wikinow.com/Get-High-Without-Drugs ~

ey Rating: 47% - 562 votes
How to Get High Without Drugs. When someone talks about getting high mest people assume it's done
through the use of drugs. However, there are many technigues that wtilize the body's natwral functions 1o
produce a high without the use of ..

How to get high without drugs - YouTube ¢
= i hittps:www.youtube.comy/watch?v=y4LAVdTrE_k ~
Feb 7, 2009 - Uploaded by AragasEs
il ~ creepy way to "hallucinate’[EDIT] Alrighty, | know it feels NOTHING like bein
) k] high, and I'm not changing ..
How To Get High At Home Without Drugs - YouTube
https:fwww.youtube.com/watch?v=UmwFgJ4yueY
. Apr 17,2015 - Uploaded by Stomedy

How To Get High At Home Without Drugs - In this video, | will be teaching you how
VBLBEL] to get high at home withous ...

o
S0 you wanna get high? - The Mix
wvw.themix.org.uk » Drink & Drugs » Drugs and Your Body ~
Sep 29, 2015 - Lab rat:The Siddler; Background: *| guess you could class this as 2 pot addict's
desperation measure. | really wanted to get stoned so | thought I'd drink the bong water knocking about
in our flat”. Effects: “This did actually succeed in getting me quits high but it also made me violemlyill”. .

Stupidity rating: 8/10 _..

Before Getting High, You Must First Learn How to Get High - The Cut
https:/fwww thecut. com/2014/07 /should-you-learn-how-to-get-high.html ~

Jul 15, 2014 - Red eyes, dry mouth, paranoia: Lots of pecple like smoking marijuana, but some of the
effacts are not actuslly all that plezsant, if you really think about them! The key, argues saciologist
Mathan Falmer in a fascinating post published today on Sociological Images, is this: To enjoy getting
high, firat, you must ...

What Household Items Are Used to Get High? - New Life House
https:/fnewlifehcuse.com/what-household-iterns-are-used-to-get-high/ ~

Due to easy accessibility and low cost, many household items may be used and abused by your child to
get high. Thes= items are most often found in your kitchen, bathroom, office and garage. While theze
items may not be classified as drugs, getting high on housshold items can cause sericus health risks
and paotential ...

Waird Wave ta et Hink 11 iet nf Stranae Nrnne Kide Ara | leinn - Bankar
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The Long Tail is Getting
LOOOONGERI!




What makes people search
for a phoo editing app?




/1tS
Color
Yellow Teeth

P






Anyone in here track 150k keywords?
Connected to GSC, PPC, SEO, Analytics, User data?







* The Semmelweis reflex (or effect) is a
metaphor for the reflex-like tendency to reject
new evidence or new knowledge because it
contradicts established norms, beliefs or
paradigms.
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My old Way was shit!
~




Wil I don't have the time to
review 1,000 keywords at a time, much less 100,000




"WHEN YOU ARE DOING
SOMETHING NO ONE
ELSE IS DOING, YOU ARE
EITHER THE SMARTEST
PERSON IN THE ROOM
OR THE DUMBEST. FOR
YEARS | DIDN'T KNOW
WHICH ONE | WAS."

After school, Lake and Flynn relocated the
company to San Francisco, where they
moved into an office building full of other
start-ups, all vving to be the Next Big
Thing. It was there that Lake made one of
her first big hires: Mike Smith, who'd
spent nine years running operations at
Walmart.com and was looking for a
amaller, scrappier company. “She was
really clear on her vision,” he says, of
using data to better serve customers. “And
that vision spoke to me, because I had
come from a place where they had a lot of
data but didn't know how to use it
effectively.”



Oh, F**K!

[t's a whole
new world




Can not imagine going back to the old way,
disservice to our clients

©2018 Seer Interactive ¢ p41
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Embarrassing to talk about how we used to do it

©2018 Seer Interactive  p45




#1
All Channels are not created equall

©2018 Seer Interactive ¢ p46




Landing Page Bounce Rate Medium  Sessicns  Transactions Landing Page Bounce Rate  Medium

033 oganic T8 .

085 cpc

Total 00.84
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Page 1

Duplicate of Page 1

Page 2

CTR PPC vs SEO

Long Tail

Max CTR - Aagq

Max CTR - Detail

Position

0

3

e Avg. posi...

0.00

3.00



CTR, Organic CTR and Conwversions by Search term

Position
50% o ’
3
40%

PPC CTR 330% 2

0.00

Higher than o
SEO CTR 0

o
5 Cost
=
g 5.00
o

20% :

10%

0%
10% 208 30% 405 50%
CTR

Page 1 Duplicate of Page 1 Page 2 CTR PPC ws SEQ Leng Tail Max CTR - Agg Max CTR - Detail L



Bottom Right Quadrant

Lower Priority on SEO
b/c PPC gets higher CTRs
When both are in the top 3 positions.




#2 High Spenders & Converters
w/ Poor Rankings




Conversions, Rank and Cost by Search term
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Conversions, Rank and Cost by Search term

100

a0

&0

Rank

40

20

$477.09K

Cost

16

Count of Search term

2576

Conversions



Conversions, Rank and Cost by Search term

Rank

Conversions

16

Count of Search term

2576

Conversions
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onversions, Rank and Cost by Search term

y gy . )
1k II
4 |
L
b ’\
| |
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/ A

Not in Top 10 BATTOTK

(12)
Worth $390K "
Annually

' 2576

Conversions
L -

In Top 10
(4)




Top 16 ONLY, the whole list of keywords was
1.5 MILLION per year!




I need 100k in content

average top 10 is 3 years old
33k/year (content/SEO) vs 2 Million (PPC)




#3 - Unowned snippets & Brand Keywords




No Individual Smarts
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“Client Name + CD Rates

- | cd interest rates

all News Maps Sh

About 333,000 results {(0.53 second

1.45% APY - Money Market | Our Best Rate- 0O
offer.fultonbank.com/ ~

Limited Time Offer - April 30, 2018 - Member FDIC

Great Customer Service - Community Commitment - $10,000 Minimum Deposit - 235+ Branches
Types: High Yield, Savings, Money Market Account, Certificate of Deposits

Today

>d rates | FDIC insured | amkort-cdrates.com
o «oW.amkort-cdrates.com/Cd-rates ~
Maximum savings. No early termination fee. Steady growth. Guaranteed returns.
Minimums apply - No penalty CD
7y CD 3.30%APY - Sy CD 3.10%APY - 6m CD 2.02%APY - 1y CD 3.03%APY

Great APY 12 Month CD | $500 Minimum - Official Site | marcus.com

www.marcus.com/ v (877) 416-0841

Leamn About Marcus by Goldman Sachs® Today. Goldman Sachs Bank USA. Member FDIC

Types: 2.05% APY 12 Month CD, 2.10% APY 18 Month CD, 2.25% APY 3 Year CD, 2.60% APY 5 Year CD %
Certificates of Deposit - Calculate Your CD Savings - Why Marcus? - Safety and Security

Navy Federal® Certificates | No 1 in Full-Service Banking
www.navyfederal.org/CreditUnion/Certificates ~

3 Month To 7 Year Terms. $1,000 To $100,000 Deposits. Great Interest.

Services: Checking & Savings, Business Loans, Retirement & Insurance, Business Credit Card

Someone else’s site

CD Rates
° 9
= e For Iy client's brand
0.40%7 $500 36 Month CD - Online ®
0.25%7 $500 18 Month CD - Branch
0.25%7 $500 18 Month CD - Online
0.10%7 $500 15 Month CD - Online

4 more rows

Reviews and Rates - Deposit Accounts
https://www.depositaccounts.com/banks/

© Aboutthisresut [ Feedback



= E e
Search term Clicks Conversions Cost Min of Rank o Rank
cd interest rates 56 £107.88 2 2 g
cd rates 795 %1,647.80 2
cd rates online 4 53.81 2 "
cd rates 11 $17.94 2
- bank cd rates 233 $262.22 2 Branded
- bank cds rates 1 $1.76 2 Bl EBranded
. ed rates 1377 £2231.17 2 MNon-Brand
: cdrates 1 £0.62 2
ccurrent cd rates 228 $317.23 2
123 $166.44 2 LOB
. cd promo code 2 5§0.71 4 B CC
.nank cd prome code 1 $0.68 5 Checking
Total 2832 $4,758.35 2 MNA
Prepaid
Savings
V.
Cost
Count of Search term
Conversions
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Ratio, Response time, all.Outlinks, Title Length, Ung Ext Outlinks, .Unique Inlinks, Unique Outlin..
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08
Response time . Responze time

06
all Outlinks . . . all. Outlinks
Title Length . [ 04 I Title Length

Jng Ext Outlinks [ 02 Ung Ext Outlinks

_Unigue Inlinks

- 0 Unigue Inlinks

Unique Qutlinks

- 02 Unigue Outlinks

Holiday Correlations




Find individual outliers in accounts, pull every
keyword in every day and run analysis..

©2018 Seer Interactive ¢ p66




1546 Million terms

Clicks
Conversions
Impressions

Cost







|

B
Il
B

Custom
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Search term A

£20 psychic reading phone numbers

$90000 job in customer s2wvice industry indallas
01701telephone number for women diabetic shoes
1 & 1 customer sarvice

18 microphoneno cord

1800 psychic hotline phone num bers

1and 1 customer service

1and 1 customer services

tand 1 phone number

tand1 telephonenumber

1and 1 uk phone number

1 rush order t shirt printer phone num ber

1 &1 contact telephone number

1 &1 custo mer sarvice

1 &1 custo mer sarvice email

1&1 custo mer s2rvice number v
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Count of S=arch term by Account
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1 slide management tasks where i loated
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10ethana | whene =t it

10 led mation s=nsing closst lights magicbuds super ™

L >

258.57K

Cost




Friends with the brand team..




rage |

rage ¢

vupiicate or rage £

Converter

Brand

Rank

Converted?

B Converter
Non-Converter

Branded
Il Brand

Non-Brand

Domains o_

181

Keywords
1644

Conversions 6—

129.88K

Cost o_

$831.36K




Converter Brand Rank

retailmenct.com moneysavingmom.com | pinterest.com racked.com
Converted? Branded
B Converter B Brand !
MNon-Converter MNon-Brand
o e |

whatsupfagans.com

google.com Drag
Domains o_ Keywords e
adweek.com fixitstic... i rag ¢
- Conversions Cost
oo | | 0- 2
ey 129.88K $831.36K
youtube.com crazytog... mm - =
e

thefederalist.com m
88 pg vy
05| cor. [P "

facebook.com W mm
Bl SRR
+

, ]
I P O P v P s

Page 1 Page 2 Duplicate of Page 2



#4
How Much Content Do I need?




Regional Monthly Search ...

100 1000000




mapquest.com

yellowpages.com

bankrate.com

nerdwallet.com

1

facebook.com

URL

money.cnn.co...
36
=

investopedia.com wallethub.c...

35

quizlet.com

34

itunes.apple.c...

glassdoor.com

62 youtube.com
hebalance.com
46

i
forbes.com
B2
A4
cnbc.com
36

Count of Keyword
-

I nerdwallet.com/blog/banking/best-high-yield-online-savings-accounts/

Total
L

593
578
524
517
430
335

3377

oo [
L
| .

A | Keyword

bank offers

bank online

bank paying highest interest rate
bank promo
bank promos

W

bank promotion

A T DR 1P

1 10

Regional Monthly Search ...

100 1000000

3377

LOount or eywaora



| I

Count of URL by Domain

mapquest.com yellowpages.com investopedia.com | play.google.c... | wallethub.c...
35 1 10
guizlet.com : ) O g W

enwikipedia.org

bankrate.com
maps.capitalone.com

Regional Monthly Search ...

100 1000000

O O

capitalone.com

youtube.com
vallet.com

wallet.com

27

16K

Conversions

facebook.com ally.com

URL Eount of Keyword ~ rd o o
nerdwallet.com/blog/banking/fag-money-market-account/ 89 | bankoffers
nerdwallet.com/rates/maoney-markst-rates 85 bank paying highest interest rate
nerdwallet.com/blog/banking/best-bank-bonuses-promotions/ B3 bank promo 1 8 9 4
nerdwallet.com/rates/savings-account 69 bank promos
nerdwallet.com/blag/banking/nerdwallets-top-online-checking-accounts/ 21 bank promotion Count Of K'E}’WOI’d
nerdwallet.com/blog/banking/best-maoney-saving-apps/ 14 bank promotions

: : - s ¥ bank promotions 2017 i
Total 1894

I P e



#5 Who are my competitors?




word Gap™

to 5 domains to compare, select keywords and intersection types, and press the Go button.
e e e b e
(_i_J i Enter Domain ! '\_Q_,' i Enter Domain ! L_CJ_,'

eractive.com @ iprospect.com

Crganic Keywords Organic Keywords - Organic Keywords - Organic Keywords -

eractive.com zesrinteractive com

iprospect.cam

14,054 331
™ seerinteractive.com (by organic) (I iprospect.com (by organic) 1 - 100 (331) () Show:
| 08 ‘ [ ‘p | Advanced filters v &
Keyword Seerinteractive.com = volume & KD & CPC (USD) & Competitive & Results &
ogle changes search results &7 2 10 76.54 0.00 0.03 17.900,0
0 centric 47 3 10 48.16 0.00 0.04 2.570,(
ogle secure search not provided &0 4 50 59.36 0.00 0.00 98,900,
c brand bidding 17 5 40 60.95 0.00 0.71 3.840,C
lowenwonk 52 5 2,900 69.67 17.28 0.01 76,0
lowerwonk logo 39 6 10 60.15 0.00 0.00 30,0

nile ecarch racnlte lavont 43 3] 30 7792 000 000 121 000 ¢



Organic Keywords'

Position »  Volume v
= 7154 N 2247
Keyword
iprospect
our team

sentiment analysis tools

iprospect careers

sentiment analysis tool

iprospect boston
iprospect nyc
iprospect chicago
iprospect fort worth
iprospect careers
iprospect san diego
iprospect careers
jeremy hull

brittany richter
follower wonk

i prospect

iprospect careers

KD v CPC v Trafic v Wordcount v SERP features v
== 2,139 3E 1595 Morev

Volume ! KD

3,900 12

2,500 10

600 10

250 0

250 22

150 8

150 2

150 1

150 0

[ 250 0

100 3

250 0

70 0

70 0

450 2

70 10

250 0

Include

CPCi

1.50

0.20

30.00

0.01

20.00

6.00

0.01

0.01

0.25

0.03

0.90

0.01

Traffic } °

926

330

224

89

88

91

47

41

40

36

36

29

26

25

24

23

23

Position |

313

512

Al =

Exclude

URL?
a www.iprospect.com/
a www iprospect. com/en/us/our-team/ =

a www iprospect. com/en/ca/blog/10-sentiment-analysis-tocls-track-social-marketing-
success/

a www iprospect.com/en/us/careers/ =

a www.iprospect.comfen/ca/blog/10-sentiment-analysis-tools-track-social-marketing-
sucCcess/ -

B8 www iprospect com/en/us/contact-us/ »

& www iprospect.com/ v

& www.iprospect.com/

& www.iprospect.com/ v

B8 www iprospect com/en/us/careers/available-jobs/ »

& www iprospect com/en/us/contact-us/ =

a www.iprospect.com/enfus/careers/careers-fag/ =

B8 www iprospect. com/en/us/our-blog/our-authors/jeremy-hull/ »
& www iprospect com/en/us/our-blog/our-authors/brittany-richter/ »
& www iprospect com/en/iefour-blog/followerwonks «

& www.iprospect.com/ v

@ www iprospect com/en/au/careers/available-jobs/ »



| look at 5, 10
competitors
at a time




Different Competitors

Different Strategies




9231

Count of Domain

21.67K

Count of URL

blog.capterra.com ——

youtube.com

/ hitask.c... | |
toggl.com rt... a.. f——= r 5 5 9 9

99 RNRRRNEEN 000 60 OE

3 thebalanc...

| . f K
WW — --IIIIIIIIIIIIIIIIIII Count of Keyword
entreprene... -
| —

Quora.com 1 gjidesh... ] | 1
|
en.wikipedia.o... | forbescom | fimecamp... w Rank

- 1 10
smartsheet.com 7
> =

myhours.c

Keyword Ec'mal"h_'. Rank "

créer son calendrier O1net.com 6 -

faire un calendrier personnalisé gratuit en ligne 01net.com 9

legiciel calendrier papier 0Tnet.com T

legiciel calendrier personnalisé gratuit 01net.com 1

legiciel de création de calendrier gratuit frangais 0Tnet.com 1

logiciel de gestion d emploi du temps gratuit 01net.com 4

logiciel gestion de projet gratuit 0Tnet.com 9

logiciel gestion de taches 01net.com 9

logiciel gestion de taches gratuit 0Tnet.com 2 4 9 0 6
logiciel gestion projet gratuit 01net.com 8 y

legiciel planning 0Tnet.com 3 Count of URL



Advice / Comparison Sites




google.com wrike.com trello.com books.google... | quickbooks.... | confl... |amaz... team... | cio.c... |topt.. | bpla... |tech.. |lean.. | brg... | kan... |xer.. |fits.. |con.. [cre.. | get..
hitask.com :
th ... [ifehsy] bas... ... | lig... .. |bu... |ch.. |bit..| set.. | bl | dr.. | m...
Gy eguar. m S sea... | liq... | Wu... | res wi U... | € se r. |m
linkedin.com :
support.office... projectm...
/ slack.c... cal... S.. |av.. O...
softwareadvice.com atlassian.com gantt...
blog.capterra.com
mindt...
elear...
1 thebalanceram slideshare.net thever... | emall.. | o
workzon... “*| res...
youtube.com to n IR creati... |sour.. |alte... 3 L
e...
chrome.goog... .
i timea... |Dbrigh...| €
quora.com
lari team... ka...
templates.offi... ey mys... | mo...
capterra.com entrepreneur.com getsl... | Ls
) timecamp.com g2crowd... effi... -
— local... [ 410 - |
doodlecom | thesweet... | acc... | tim... . — . ~
— en.todoist.com 7 T 0 I
forbes.com [ : shopif... acep... twi... m =
ey )
| teamweek.c... up... —
myhours.com app... |
—— == LTI [T]
en.wikipedia.org itunes.apple.com mplans.c... [ S -
officetimeline.com eChs D:]
lifewire.com haied
Ire. smartdra... | taskg... iz |
e acti... — |
gsuite.google.com zoho.com s 1 I
hubstaff.com E———
opens aws... '
smartsheet.com TR template... bus... B ’ ' 7
p.com 2 1] I
smallbusiness... products.off... appsi them... 1—— J
blog.hubspot.com trigg... = - . _
vertex42.com pinterest.com calen... | iy,




PR/SEO Outreach




google.com wrike.com trello.com books.google... | quickbooks.... | confl... |amaz... team... | cio.c... |topt.. | bpla... |tech.. |lean.. | brg... | kan... |xer.. |fits.. |con.. [cre.. | get..
hitask.com e
th .. [Hiehsy] bas... ... | lig... .. |bu... |ch.. |bit..| set.. | bl | dr.. | m...
B eguar. m S sea... | liq... |am Wu... | res wi u... | d se r.. |m
linkedin.c :
support.office... jectm...
slack.c... cal... S | @V... O...
softwareadvice.com atlassian.com gantt...
blog.capterra.com
mindt... |
elear...
- hub...
thebalancexom slideshare.net thever... | cmall.. | =
workzon... res...
youtube.com markrtplac... creati... |sour.. | alte... = f
e...
chrome.goog... .
i timea... |Dbrigh...| €
quora.com
tari team... ka...
templates.offi... ey mys... | mo...
capterra.com entrepreneur.com getsl... | L
timecamp.com g2crowd... effi...
local...
/ S blo... fi |
thesweet... | acc... | tim... :
S en.todoist.com ok n I
e T opif... acep... twi... m ==
ey )
. teamweek.c... up... —
| 2 ] myhours.com app...
N & indeed.com techr... i l I I I
en.wikipedia.org itunes.apple.com mplans.c... [ S -
officetimeline.com eChs D:]
lifewire.com haied
TS smartdra... | taskg... B— |
e acti... — |
gsuite.google.com zoho.com ] i 4
hubstaff.com _——— M
opens aws... il -
smartsheet.com TR template... bus... m i
p.com 2 il l
smallbusiness... products.off... appsi them... :
blog.hubspot.com trigg... L — _
vertex42.com pinterest.com calen... | oy,




SEO & PPC Silos




shop.nords...

8

pinterest.com

Converter Brand Rank

Branded

Brand 1
Il Non-Brand

Converted?

Il Converter

Non-Converter 10

r =

Keywerd Rank Sonversions iz

-
(=]

82,00
82.00
82.00
82.00
82.00
82.00
82.00
82.00
82.00
82.00
82,00
81.00

ne AN

—
- O W 0 ~N O W B W N =

F
I
b

Page 1 Page 2 g



6]

Count of Domain by Domain

! Converted? Branded
Il Converter [ Brand 1
[71 Non-Converter [l Non:8eand 10
— B ee
Keyword Rank ‘C'onversions A
4 279.00 E
e o——— 6 258.
6 253,
10 175.00
——
_ 4 159.00
| clothes bov 146.00
A 6 140.00
4 118.00
s . 4 118.00
7 104.00
S — I eana Vv
Total 6,226.00




Break silos by using people’s datal




!
’
! .
ﬂ‘l

Don’t bring an
opinion to...

% A Data Fight
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Have you CRUSHED SEQO?
Do this next..




Search term Clicks Conversions Ec:uzt Rank
22132 602.00 $56,656.47 el
23244 403.00 $41,805.69 3

6489 168.00 §14,147.74 &
6141 148.00 $13,664.58 2
4362 188.00 §11 ,Eﬂg.ﬁ el
4506 157.00 $11,320.1%13,664.38
6021 63.00 $10,769.86 4
4198 102.00 $8,910.57 3
25468 1,510.00 £8,905.79 1
3959 79.00 §82443 3
3461 119.00 $8,177.59 8
4711 70.00 §7,990.01 3
3042 99.00 $6,950.46 3
4178 26.00 $59497.54 4
3589 83.00 §5,798.39 4
22837 1,436.00 $5,758.67 1
2708 43.00 §5473.58 2
3118 35.00 $5432.2
2313 45.00 5491219 5
3673 28.00 $4 865.05 4
ime 35.00 $4.797.44 3
1999 30.00 §4 52048 4
2402 76.00 §44325 3
616 49,00 $4375.12 T
2687 49.00 §4.023.51 12
2412 61.00 $3982.27 10
2122 18.00 §304047 el
1538 5400 $3,784.21 3
18794 54 NN 42 504 14 3
Total 792612  15197.00 51,230,326.48 64085

B3 ---

$1.23M

Cost
r =

! 793K

Clicks
L —

= = v = ———

.1



Search term Clicks Conversions C:n:to Rank
-

~

§1.559.4

1112 15.00 2
727 12.00 £1,547.29 2
1210 15.00 $1,539.98 2
686 10.00 £1,516.55 9
735 8.00 $1,506.59 5
434 39.00 $1,503.78 8
663 16.00 51,4842 3
518 18.00 $1,463.35 4
757 19.00 $1.462.14 3
738 12.00 §1,444.87 3
809 45.00 $1,442.68 B
757 11.00 $1,350.07 3
940 27.00 $1,328.21 3
025 3.00 £1,278.96 18
318 14.00 $1,278.44 4
717 6.00 $1,252.71 1
605 11.00 $1,252.13 2
me 4,00 $1,237.33 3
808 17.00 $1,231.55 17
380 17.00 £1,228.26 3
517 19.00 $1,200.14 3
029 12.00 £1,194.83 3
497 6.00 $1,153.3 1
656 1.00 £1,14537
663 15.00 §1,138.43 4
885 7.00 $1,138.25 69
T00 10.00 $1.116.24 3
614 14.00 £1,093.02 5
Total 792612  15.197.00 51,230,326.48 64085

$1.23M

Cost

793K

Clicks



e )

Search term Clicks  Conversions Cost Rank A (1
-

h/ m

o ® .m@m awsw
~ . W = Clicks
%-r_% W = Conversions
W = Cost
W = Impressions
W Search term
.% Search term (c..
» B STAT-RANKING
» B STAT-RANKING MO...
» B STAT-TOP 20
Page level filters » B STAT-TOP 20 -Mobile
Search term : » EE STAT-TOP Stat only

FILTERS

contains "whole'
Filter Type

Advanced filtering

Show items when the
value:

contains
whole

®and QOor

Apply filter

Tuta-l- o 1284"8 8-3.0-'.0 SZZ.?hﬁ-.BHI_l 854;
Dnllthrough filters

Drag drillthrough fields here

Report level filters

Drag data fields here




= = £
Search term Clicks  Conversions EDH Rank A {
i1 1.00 $1,145.77 /
31 800  $78082 2 p ) e
19 1.00 £725.53 51
12 100 §53778 3 y e W = Clids
)3 C.C":l E 51' ."’— / . > Conversions
39 8.00 $5113 41 M = Cost
g .00 $483.80 34 s h Y ‘ BB B i W = Impressions
H 1.00 $410.89 3 y W Search term
15 4,00 £337.31 3 .% Search term (c..
31 200 $33479 48 £ e
ol 0.0 s2re 20 £ STAT-RANKING MO
12 2.00 $259.07 3 FILTERS
4 - 2
17 0.00  $251.03 ¥ R AlARUL
5 000 $230.60 p SR i STAT-TOP 20 -Mobile
74 0.00 $193.49 2 Search term % STAT-TOP Stat only
3 0.00 $1 %66 34 £ contains “whole'
18 .00 $156.83 y Filter Type
19 0.00 $114.22 @* Advanced filtering
4 000 $107.54 12 ¢ a
13 1.00 $101.97 3 / * Shlow items when the
value:
T3 0.00 $101.24
1.3 0.00 $100.02 / contains
34 1.00 £99.67 £ whole
19 0.00 £949.54
1 0.00 $99.47 £ ®and  Oor
13 2.00 §80.14 y
17 0.00 $87.6
15 0.00 £75.83 (
: e Apply filter
o 1A falalal €72 Qg 20 » /
Total 12848 83.00 522,706.38 864
£
Dnllthrough filters
£
Drag drillthrough fields here
£
Report level filters
€ Drag data fields here
f
f




e )

Search term Clicks  Conversions Cost Rank A

$22.71K

4 B AW-SOR
M = Clicks

Lotta Money B Wz Comerions
N = Cost

(on low converters) S —

W Search term

.% Search term (c..
STAT-RANKING
- o STAT-RANKING MO...
12 2.00 $£259.07 3 FILTERS
17 000  $251.03 STAT-TGP 20
25 000  $239.60 Page level filters STAT-TOP 20 -Mobile
74 0.00 $193.49 2 Search term x STAT-TOP Stat only
3 000  $1iye6 34 contains ‘whole’
18 0.00 $156.83 Filter Type
14 0.00 £114.22 Advanced filtering
34 0,00 §107.54 12
13 1.00 $101.97 3 Show items when the
value:
5 0.00 $101.24
8 0.00 £100.02 contains
34 1,00 §99.67 whole
19 0.00 §90,54
1 0.00 $90.47 ®And  Or
13 2.00 $89.14
17 0,00 $87.6
15 0.00 $75.83 Apply filter
e 15 [ Nalal L7300 20
Total 12848 83.00 $22,706.38 864

Dnllthrough filters

Drag drillthrough fields here
Report level filters

Drag data fields here
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PPC?




wn

Average of Position

I

w

-

15 20 25

30

7]
=]

adha add A Y
35 40 45

Average of Title 1 Length

60

Top 10 - Small titles Duplicate of Top 10 - Small titles

Visualizations Fields

Search keyword

Average of Title 1 Lengt

Average of Position

Sum of Conversions

Filters

Average of Position
is less than 11.00

Average of Title 1 Length(...

Category

% of Total
Address
Canonical Link...
Content

Crawl Depth
External Qutlin...
H1-1

H1-1 length
H1-2

H1-2 length
H2-1

H2-1 length
Hz2-2

H2-2 length
Hash

Inlinks

Last Modified
Meta Descripti..
Meta Descripti..
Meta Descripti..
Meta Keyword 1
Meta Keyword...
Meta Refresh 1
Meta Robots 1
Original Urd
QOutlinks
Redirect Type
Redirect URI
Response Time
Size

Status

Status Code



Average of Position

w

o

oo.~.

X XX I

add A
40 a5

Average of Title 1 Length

35

50

60

Top 10 - Small titles

Duplicate of Top 10 - Small titles +

NnO O ©

Visualizations Fields

Search keyword

Average of Title 1 Lengt

Average of Position

Sum of Conversions

Filters

Average of Position
is less than 11.00

Average of Title 1 Length(...

Category

% of Total
Address
Canonical Link...
Content

Crawl Depth
External Qutlin...
H1-1

H1-1 length
H1-2

H1-2 length
H2-1

H2-1 length
Hz2-2

H2-2 length
Hash

Inlinks

Last Modified
Meta Descripti..
Meta Descripti..
Meta Descripti..
Meta Keyword 1
Meta Keyword...
Meta Refresh 1
Meta Robots 1
Original Urd
QOutlinks
Redirect Type
Redirect URI
Response Time
Size

Status

Status Code



Visualizations Fields

% of Total
Address
Canonical Link...
Search keyword Content

Crawl Depth
External Outlin...
H1-1

H1-1 length
H1-2

H1-2 length
H2-1

H2-1 length
H2-2

H2-2 length
Hash

1 - HIGH Converting KWs (PPC)
2 - SHORT Titles (SF)
3 - HIGH Ranking (SEO)

Average of Title 1 Lengt

Average of Position

Average of Position

Sum of Conversions
Inlinks

Last Modified
Meta Descripti..
Meta Descripti..

w

Meta Descripti..
Meta Keyword 1
Meta Keyword...
Meta Refresh 1
Meta Robots 1
Original Urd
QOutlinks
Redirect Type
Redirect URI

Filters

40

35

Average of Position

Average of Title 1 Length
is less than 11.00

Response Time

Average of Title 1 Length(... iz
Status

Status Code

Top 10 - Small titles Duplicate of Top 10 - Small titles + Category
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